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A magazine that
connects learning
and work. Join in
there where the

decisions are born.
|

The Study and Work magazine follows young
people’s journey from studying to working life.

Study and work is a new magazine aimed at secondary school students and young adults
who are planning studies or moving into working life. To support a printed magazine a
website has also been opened - www.opinnotjatyo.fi - as well as social media channels on

Facebook and to Instagram and TikTok.

Wanted to implement a printed magazine for this target group. A magazine that gives real
advice and arousing and inspiring tips for those who are applying for the direction of
studies and working life. The magazine aims to offer reading experiences and visuals as
a counterweight to digital ones to the media. Attracts attention with a physical product, a

magazine that you can twiddle on!



O+T.

We connect you
to future protfessionals
and experts.

Target group & distribution

The target group is secondary school students and young adults. All who are planning
further studies, increasing professional skills or starting a working life or career. The
magazine’s distribution is focused on high schools and vocational schools as well as fair

events. The print run 10,000-18,000 copies.

In 2026, Study and Work
appears three times

In January and May and October.

No. BD MD ID THEME
1 9.1 13.1. 23.1. Matriculant

30.4. 4.5. 15.5. Summer, vacation and studies
3 7.0. 9.10. 23.10¢ STUDIA - print 18 000 copies

BD=Booking Deadline, MD=Material Deadline, ID=Issue Date

Material deadlines as per agreement. Publication orders must be e-mailed to
markku.rytkonen@bfmedia.fi by final booking deadline.



AD SIZES & PRICES

210mm x 275mm Note 30 mm Vertical Horizontal

2625€ IR Ll 60mm x 244mm 90mm x 58mm
for printed

Back cover addriess at 1470 € 630 €

210mm x 245mm top edge of

2960 € back cover.

Remember

3 mm bleed!

Veé:al Vertical

103mm x 275mm 90mm x 120mm

Horizontal Horizontal

210mm x 136mm 185mm x 58mm

1780 € 1.050 €

Remember

3 mm bleed!

TERMS OF DELIVERY ETC.

Claims: Remarks regarding the typography of advertisements
must be made in writing within 10 days of the issue date of the
magazine. The advertising client is liable and subject to compen-
sation for any possible damage caused to third parties and the
magazine by his advertising material and related information. If the
advertisement, due to duress caused by production-related rea-
sons, etc., cannot be published, the liability of the magazine shall be
limited at most to the cost of the advertisement paid.

Payment recipient: BF Media Oy

Cancellation of advertisements: Cancellations must be made
in writing no later than the final booking deadline for the advertise-
ment(s) by respective issue number on the calendar. Later cancella-

tion will be subject to the entire charge for the advertisement.
Terms of delivery: The magazine has the right to refuse to
publish an advertisement. The advertising client is responsible
for ensuring that publication of the material given to the maga-
zine does not cause copyright violation and that the advertise-
ment is compliant with the law and related statutes. Terms of
payment: 10 days net, overdue interest 11%.

ADVERTISEMENT SIZES & RATES

15 % discount for media agencies. For repeats, annual
discounts according to agreement. Discounts cannot be
combined. Value added tax is not included in the pricing
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Communicational

visibility with
an article-style
advertisement!

How does an advertorial
differ from an
advertisement?

The advertorial is
perceived more as the

content of the magazine.

The text is read more
openly than the text of
the advertisement.

Higher confidence
and credibility.

The advertorials
are up to the reader
more pleasant and

therefore, they are
often experienced
more reliable than
advertisements.

To whom is the
advertorial okay?

The advertorial is fine

to communication
where there is desire

to tell about the
product or service
more specifically,
through examples.

Engagement of the
target group.

With an article in the
style of an interview
or a story, the reader
becomes more
committed to the
product or service.

Tell more with
an advertorial!

For the reader, advertorials
are content and no ads. They
delve into the advertorial
often those that the subject
genuinely interested.

The advertorial is fine to
introduce the service for
narrative communication.

Even interview style.
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Combining in the same magazine

brand advertisement and advertorial
yOu Create an iImpressive gonnection
with the readers.

Brand advertising

With an eye-catching
advertisement, you
Increase awareness
and brand value.

Advertorial

With an advertorial,
you engage the
reader in your
service in a more

approachable way:.
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It's time to talk to young adults
and welcome them in
professional world.
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PUBLISHING, PUBLISHER &
Call and ask more > FUBLISHNG. P!

@Media ’ Markku Rytkonen

Mobile +358 (0)40 544 4027
BF Media Oy markku.rytkonen@bfmedia.fi



